Mindframe advice for media re use of dangerous images
during Fashion Week 6-10 April, 2014
Media alert – 8 April 2014
Newsrooms: Please cascade to all staff, in particular features writers and those
covering Fashion Week
Mindframe, in conjunction with The Butterfly Foundation, would like to remind Australian media
covering this year’s Mercedes-Benz Fashion Week to be cautious when reporting and using
imagery in stories related to body image and eating disorders.

To support journalists, there are specific media resources for reporting eating
disorders here
QUICK TIPS
Eating disorders are serious and complex mental illnesses with severe physical consequences.
Approximately 9% of Australians will experience an eating disorder at some point in their lifetime.
At risk people, who are ill with an eating disorder or an illness related to body idolisation, are
attracted to media coverage that includes imagery of extreme body weight and shape. With this in
mind, Mindframe encourages the Australian media to:


Avoid use of images of people with extreme body weights or shapes, as this may motivate
some people at risk to strive to achieve an unrealistic shape or size;



Always present eating disorders as serious mental illnesses;



When interviewing a person with an eating disorder, apply sensitivity and discretion. Where
possible source someone who has recovered and is trained to speak to the media;



Check whether the person understands that their name and/or other identifying information
may be used in the story and the impact of it being disclosed publicly;



Remember that it is safest when details about behaviours or measurements as well as ‘before’
and ‘after’ images are not used;



Ensure the use of photographs, images or footage of the person are only used with the
person’s consent and understanding of the impact this may have;



Be cautious about engaging with potential sources through social media. It is difficult to tell a
person’s age or whether someone is currently well or at risk without personal contact.

TIPS FOR JOURNALISTS WHEN REPORTING EATING DISORDERS:
Certain language can alienate members of the community, sensationalise the issue or
inadvertently contribute to disordered eating being presented as glamorous or an option for
dealing with problems. The context in which language is used is important. Some general issues,
and suggestions of how these may be addressed, are presented below.

HELP-SEEKING INFORMATION
Media are encouraged to promote help-seeking information as evidence shows that when treated early,
people can have very good outcomes. A list of contacts targeted at eating disorders is provided below:

Further advice can be found by visiting the Mindframe website or contacting:




The Mindframe project team Tel: 02 4924 6904 (0427 227 503); Email:
mindframe@hnehealth.nsw.gov.au; Twitter: @MindframeMedia.
The Butterfly Foundation – Jenny Muir Mob: 0415 401 200; Elaine Banoub Mob: 0412 237 673
The SANE Media Centre Tel: 03 9682 5933 Mob: 0414 427 291; Email: media@sane.org

Kind regards,
Kristy Platt
Project Officer, Mindframe National Media Initiative
Hunter Institute of Mental Health
PO Box 833 Newcastle NSW 2300; T 02 4924 6719 |kristy.platt@hnehealth.nsw.gov.au; www.himh.org.au
Need to know more about reporting suicide and mental illness? Visit: www.mindframe-media.info
You can now follow the Hunter Institute of Mental Health on

and

